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WAGE-HOUR EXEMPTIONS 

Canners will receive within the next 
week or so, a questionnaire from 
USDA concerning the use of exemp- 
tions from the Wage and Hour re- 
quirements of the Fair Labor Stand- 
ards Act. 

The study is being made by USDA 
at the request of the Secretary of 
Labor, acting under the provisions of 
Public Law 87-30 enacted earlier this 
vear by Congress. The Law directed 
the Secretary to “study the compli- 
cated system of exemptions now avail- 
able for the handling and processing 
of agricultural products under such 
Act, and particularly Section 7 (b) (3). 
7(c) and 13 (a) (10) and submit 
to the Second Session of the 87th Con- 
gress . . . a special report containing 
the results of such study and informa- 
tion, data and recommendation for 
further legislation, designed to sim- 
plify and remove the inequities in the 
application of such exemptions.” 

Obviously the statistical summaries 
resulting from this survey will be most 
important to all processors in connec- 
tion with future wage-hour legislation. 
They are, therefore, urged to fill out 
the questionnaires and return them 
promptly to USDA, even though com- 
Jiance is not mandatory. Information 
‘om individual replies will be kept in 

fidence by USDA. 


MINIMUM POULTRY 
MEAT FOR CANNED SOUPS 


The U. S. Department of Agricul- 
‘re has announced regulations which 
assure minimum poultry meat 
ntent in chicken or turkey soups 
epared under Federal poultry in- 
ection. The regulations require a 
nimum of 2 percent meat in chicken 
turkey soups on ready-to-serve basis, 
sardless of wether they are sold as 
condensed, or dehydrated. 
lis is comparable to existing require- 
nts in regard to soups prepared 
der Federal meat inspection. The 
w regulations, issued as an amend- 
‘nt to regulation governing poultry 


‘pection under the Poultry Inspec- 
n Act, are scheduled to go into ef- 
t on September 1, 1962. 


NEW DEFENSE SUPPLY 
AGENCY ESTABLISHED 


The Secretary of Defense has es- 
tablished within the Department a 
Defense Supply Agency “to manage, 
produce and distribute certain com- 
mon supplies and related services.” 
Lt. Gen. Andrew McNamara, 
former Quartermaster General of the 
Army, has been selected to head the 
new agency. 


The new Defense Supply Agency 
will take over functions now per- 
formed by single managers in the 
fields of subsistence, clothing and 
textiles, traffic management, petro- 
leum products, medical supplies, gen- 
eral supplies, industrial supplies, auto- 
motive supplies, and construction sup- 
plies. Management of additional com- 
mon use items will be. placed under 
the agency from time to time. 


The Defense Department did not 
explain in its announcement how es- 
tablishment of the new Defense 
Supply Agency might affect operation 
of the Military Subsistence Supply 
Agency, the single manager organiza- 
tion for subsistence. 


As Director of the new Agency. 
General McNamara will report di- 
rectly to the Secretary of Defense. 


CANNED POULTRY 


Inspected vovltry for canning and 
other processed foods during July 
1961 totaled 40,576,000 pounds ready- 
to-cook weight, compared with 28,- 
554,000 pounds in July 1960. The 
quantity used in Tuly consisted of 28.- 
912,000 pounds of chickens, 10,183.000 
nounds of turkevs and _ 1,481,000 
pounds of other poultry. 


Mexican Farm Labor—By a vote of 
41 to 31 the Senate last week passed 
and sent to the President the final 
version of a House Bill (HR-2010) 
extending to December 31, 1963, the 
program admitting Mexican labor into 
the United States for migratory farm 
work. 


HOLLAND KEY SPEAKER 
FOR CANNERS CONVENTION 


Senator Spessard L. Holland of 
Florida will be the principal guest 
speaker at the National Canners As- 
sociation’s Annual Meeting, opening 
the 1962 Canners Convention, Mon- 
day morning, January 22, at the 
Americana Hotel in Bal Harbour, Fla., 
N.C.A. President John Hemingway 
has announced. 


Senator Holland has been in the 
Senate some 15 years and has con- 
siderable seniority on its Committee 
on Agriculture and Forestry and also 
on the Committee on Appropriations. 
“During this period he has displayed 
knowledge of the canning industry’s 
contribution to agricutlure and the 
Nation’s economy, and in fact has 
taken leadership in behalf of the in- 
dustry on manv occasions in Senate 
consideration of legislation affecting 
canners, especially in connection with 
agricultural and wage proposals,” said 
Mr. Hemingway. 


NEW COLOR DESCRIPTIONS 
FOR FRESH TOMATOES 


The U. S. Department of Agricul- 
ture has amended its standards for 
fresh tomatoes to provide better de- 
scriptions of tomato color. 

The amendment provides six terms 
and definitions for describing tomato 
color. The new terms: “green.” 
“breakers.” “turning.” “pink.” “light 
red,” and “red.” Insvectors had used 
the terms. “mature green,” “turning” 
and “ripe.” 


The new terms conform more 
closely to the color descriptions used 
in the industry. Color is used as a 
measure of ripeness, and color separa- 
tions are extremely important to re- 
packers of “mature green” tomatoes 
where color differences are of prime 
importance, and indicate when “vine- 
ripe” tomatoes should be harvested 
and shipped. Federal and Federal- 
State inspectors will use the new color 
terms to describe lots of tomatoes thev 
inspect. 
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BROKERS PUSH CANNED 
FRUIT LUNCHEON PLATE 


In a promotional drive directed at 
the nation’s public eating places, food 
brokers will soon be promoting a new 
Canned Fruit Luncheon Plate. Con- 
ceived by NFBA’s Canned Foods Com- 
mittee, the promotion has been sev- 
eral years in the making. With the ac- 
ceptance of the idea by the Cling 
Peach Advisory Board, it is being 
launched this month by the Board 
and will be a key industry promotion 
throughout 1962. 

In its work on the promotion, the 
NFBA Committee pointed out that 
canned fruit products provide an out- 
standing story of quality, convenience, 
and profit for institutional operators. 
The goal is to make the Canned Fruit 
Luncheon Plate a regular feature on 
every menu in the country—and also 
to increase its use in the home. 


The Cling Peach Advisory Board 
developed a special full color prepara- 
tion card for use by chefs and menu 
planners. Also, it is making available 
special menu clip-ons featuring the 
plate. Although the drive is sponsored 
by the Board, the luncheon plate fea- 
tures many canned fruits in addition 
to canned cling peaches. It is expected 
to become one of the nation’s favorite 
dishes because of its attractive appear- 
ance and refreshing, satisfying flavor. 

The NFBA Canned Foods Commit- 
tee has called on all NFBA members 
to tie in with the special industry- 
wide promotion. Display and promo- 
tional material for broker and whole- 
saler salesmen are available. Materials 
and information can be obtained from 
local food brokers or from the Cling 
Peach Advisory Board, 153 Market 
Street, San Francisco 5, California. 


GMA BOOKLET EXPLAINS 
PRICE SPREAD 


Grocery Manufacturers of America 
has announced the availability of a 
booklet which helps correct some mis- 
understandings with regard to com- 
parative food prices, the farmers share 
of the food dollar at the evrocery store. 
price spread, profits, etc. The booklet 
is entitled “Your Grocery Dollar.” 
Among other things it points out that 
based on the Government's standard 
market basket, prices at the grocery 
store in 1960 averaged about 2 per- 
cent below 1958, and about the same 
as in 1952. It shows also that the 
American factory worker could in 1960 
buy this same market basket with the 
earnings from 38 hours work as com- 
pared with 51 hours required in 1952 
and 61 hours in 1947. 


News & Announcements 


C. L. (Hap) Snavely, Consumers 
Packing Company, Lancaster, Penn- 
sylvania, has been appointed to serve 
as Industry Representative on the Fro- 
zen Foods All-Industry Coordinating 
Committee. Mr. Snavely replaces Fred 
Otterbein, recently resigned, 


General Foods Corporation is under- 
writing the cost of a study of labor 
costs in the preparation of fresh and 
frozen food items in restaurants. The 
study is being conducted by the De- 
partment of Hotel and Institution Ad- 
ministration of Penn State University. 


George E. Steele, Jr., assistant to the 
executive vice president, National 
Canners Association, addressed the An- 
nual Conference of the Pennsylvania 
Association Inspectors of Weights and 
Measures, Wednesday, September 27. 
Mr. Steele told the assembled inspec- 
tors how the canner, by the use of 
descriptive labeling, tells the consumer 
exactly what she is getting when she 
buys a can or jar of food—information 
far in excess of what is required by 
law. 


Littleton W. Johnson, formerly assis- 
tant extension food technologist, Vir- 
ginia Polytechnic Institute, and co- 
editor of “The Virginia Processor” 
has joined Dulany Foods, Inc. of 
Fruitland, Maryland, as management 
of production research. 


The Chun King Corporation will 
erect a $1 million plant at Cambridge, 
Maryland, according to a report from 
the Tri-State Packers Association. The 
plant will employ 225 workers. 


Francis C. Stokes Company (Vincen- 
town, N. J.) has just completed its 
tomato season with a total yield of 
20.02 tons of tomatoes per acre, To- 
mato No. 146 averaged 21.34 tons per 
acre; Roma averaged 20.51 tons per 
acre. The company packed 303,149 
cases of tomato juice, all of which has 
been sold. The Stokes Company spe- 
cializes in the production of hybrid 
tomato seeds. 


H. R. Plate & Company, San Fran- 
cisco food brokers, announce that Rob- 
ert Boucher has joined the firm as 
manager of the Fresno office, succeed- 
ing William Forath, who has resigned. 
Mr. Boucher was formerly district 
manager for Libby, McNeill & Libby, 
and has many years of experience in 
the Fresno marketing areas. 


Stilwell Canning Company (Stilwell, 
Okla.) has put into use a new 3 million 
pound cold storage facility. 


Aluminum Company of America this 
week announced price cuts of as much 
as 2¢ a pound on many of its finished 
products, including most of the bg 
volume sheet and plate items. How- 
ever, the price of aluminium can 
stocks was left unchanged. 


Business Opportunity—George ‘I. 
Elliman, Commercial Attache, U. 5, 
Embassy, Rome, Italy, will be in 
Philadelphia for two days, October 9 
and 10, and will be available by ap- 
pointment for consultation on business 
conditions and opportunities in Italy. 
He will make his headquarters at the 
U. S. Department of Commerce field 
office at 1015 Chestnut Street, Phila- 
delphia. Appointments may be made 
in advance at the above address, or 
by telephone WA. 3-2400, Extension 
535. 

Swift & Company has anonunced a 
new adhesive for bonding waxy sur- 
faces or for adhering films such as 
polystyrene on waxy surfaces, which is 
expected to find its major usage in 
food packaging. Information may be 
obtained from the company’s Adhesive 
Products Department, 115 W. Jackson 
Boulevard, Chicago 4. 

Pet Milk Company will acquire the 
R. E. Funsten Company of St. Louis, 
the nation’s largest processor of pecan 
nuts, in exchange for 136,728 shares 
of Pet Milk common stock, subject to 
approval of Funsten stockholders at 
a special meeting to be held October 
25. Funsten shells and packs pecans 
and black walnuts principally for in- 
gredient use by bakery, confectionary, 
and ice cream manufacturers. 


Snively Groves (Winter Haven, Fla.) 
has signed a long term lease with an 
option to buy all of the Dairy Service 
Corporation facilities at Brooksville, 
Florida, which produces chilled juice 
-and frozen concentrate. Chilled Citrus 
Products Corporation, owned jointly 
by Snively Groves and Dairy Service. 
will withdraw from the marketing of 
chilled) sections and chilled orange 
juice, sales of which will now be mede 
directly by Snively Groves. Chil'ed 
Citrus Products Corporation — vill 
undertake other activities. Dairy 
ice will continue to market fre en 
concentrate in consumer sizes to he 
dairy industry and will maintain >f- 
fices at the Brooksville plant for tis 
purpose. Processing will be done 
Snively Groves. 

National Can Corporation—J. 
(Jess) Shipley, general manager of 
National Can’s Baltimore plant, 
moved to the company’s Chicago he ¢- 
quarters as general manager of 1¢ 
Seamer Service Department. 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, 
Edward E. Judge, Editor; Arthur |. Judge Il, Advertising Mgr.; M. A. Felder, Circulation Mgr. Yearly Subscription price U. S. 
$6.00; Foreign—$7.00. Advertising rates upon application. 
advance of close. Entered as Second Class matter at the 


Inc., 2504 St. Paul St., Baltimore 18, Md. Arthur |. Judes, Og Megr.; 


orms close Wednesday; Cover forms Tuesday. Copy required for proof two weeks in © 


Post Office, Baltimore, Md., under Act of March 3rd, 1879. 


ato 
in 2 


¥; 
ver 


WARKET NEWS 


NEW YORK MARKET 


Steady Undertone for Most Items— 
Buyers Stocking Up On 10’s as Supplies 
Dwindle—Keeping Inventories Covered 


By “New York Stater’” 
New York, September 29, 1961 
tHE SITUATION—A steady: 
undertone has prevailed most 
canned foods during the week, with 
a fair amount of day-to-day business 
reported. Buyers specializing in’ dis- 
tributing to the institutional trade 
have been stepping up their accumu- 
lations of No. 10s as first-hand offer- 
ings taper off. Some traders are look- 
ing for a further stiffening in values 
in tomatoes in the East in line with 
strength in other canning areas and 
the substantial volume of business 
already done. The corn market is 
less stable at the moment, but is ex- 
pected to level off when markets in 
the midwest stabilize. 


tHE OUTLOOK—Chains and 
wholesalers are keeping their inven- 
tory position covered, and are faced 
with two new developments as_ the 
marketing year for 1961 packs devel- 
ops. One is the improved export de- 
mand for many U. S. canned food 
products, traceable both to a lowering 
ol tariff barriers in many free world 
countries and the growth of super- 
market distribution abroad, which has 
op ned new marketing vistas for some 
US. canned foods lines. The second 
is he extent to which consumers may 
suk canned foods in excess of their 
ent requirements to maintain a 
weeks’ emergency reserve in home 
out shelters. While much is being 
‘ec of the special types of emer- 
vy foods developed for this pur- 
it is obvious that many con- 
“rs are impressed by the protec- 
against fall-out . contamination 
ded by canned and glassed food 
s and hence are relying upon 
foods where they are stocking 

e “survival shelter” areas. 
OMA TOES—With canning in the 
ates generally finished, the mar- 
as leveled off at $1.00 per dozen 
tandard Is, $1.2214-$1.25 for 303s, 
$2.15 for 214s, and $7.50 for 10s. 
. of the new pack has been sold, 
reported, with a fair amount of 
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business reported on 303s on a_Dbill- 
and-hold basis. Many traders expect 
to see an early upward adjustment in 
canners’ selling schedules as the to- 
mato market in the midwest and Cali- 
fornia continues to show strength. 
CORN—New buying in corn has 
slowed somewhat. ‘Tristate packers 
offer standard 303s, in both cream 
style and whole kernel, at $1.25 per 
dozen, with extra standards at $1.35 
and fancy at $1.50. Extra standards 
in the midwest were reported avail- 
able down to $1.30, but fancy was 
generally holding at the $1.50 level. 
The pack in some parts of the mid- 
west is reported to have run well 
above last season, and buyers are in- 
clined to make haste slowly in their 
corn purchases until the price basis 
appears more settled. 
BEANS—Steady demand for green 
beans is reported, although individ- 
ual takings are generally of limited 
amount, for immediate needs. Eastern 
canners quote standard short cuts at 
$1.00 for 303s, with standard 114-inch 
cut beans listing at $1.10, extra stand- 
ards at $1.25. Fancy French style are 
quoted at $1.50 and upwards. 
PEAS—Offerings of new pack stand- 
ard peas in the East are beginning to 
taper off, with many canners well sold 
up. Early June standards list at $1.20, 
with extra standards at $1.35. Stand- 
ard sweets range $1.15 to $1.20 per 
dozen, with extra standards at $1.35. 
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SWEET POTATOES—Opening 
prices on new pack sweet potatoes 
have been named by Virginia and 
Delaware canners, with the prices re- 
flecting higher raw stock costs. Fancy 
whole sweets in syrup, in 8-07. tins, 
are reported at $1.15 per dozen, with 
No. 3 squat at $2.35 for both syrup 
and whole vacuum pack. On fancy 
214s whole in syrup, canners offer at 
$2.50, with 10s at $9.75. 


LIMA BEANS—Canners are slow 
in naming prices on new pack lima 
beans out of the tristates, many wait- 
ing until midwestern packers are out 
with their openings. Some business 
reportedly has been done on the basis 
of tentative openings which find fancy 
all green tiny at $2.25 for 2-sieve 303s 
and $1.90 for 3-sieve, with fancy all 
green mediums, 4-sieve, at $1.70. 
Extra standard pod run green and 
white are reported at $1.50 on 303s. 


APPLE SAUCE—Trade demand for 
apple sauce remains on the conserva- 
tive side, with eastern canners con- 
tinuing to quote fancy 303s at $1.25 
and 10s at $7.75 and upwards. 


CRANBERRY SAUCE—A little 
buying is reported in cranberry sauce 
as chains and wholesalers get ready 
for the approaching holiday season. 
Fancy strained 300s list at $1.55, with 
whole at $1.75, while 10s are quoted 
at $10 and $10.25, respective, f.o.b. 
New Jersey canneries. 


CITRUS—A fair amount of dis- 
tributor buying is reported in canned 
orange juice, with only routine in- 
terest reported at the moment in 
grapefruit and blended juices. Florida 
canners quote the market unchanged. 


W. COAST FRUITS—Buyers are 
looking the market situation over, 
following substantial bookings on a 
number of fruits made on the basis 
of tentative openings. The firmer 
market which has developed with the 
setting of formal opening prices has 
tended to slow down buying interest, 
with chains and wholesalers inclined 
to work off their lower-price accumu- 
lations prior to further operations in 
the spot market. Withdrawals against 
contract on national brands are re- 
ported holding up well. 
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SALMON—Fair buying interest is 
reported in salmon, with the market 
showing a steady tone. Canners are 
offering Alaska pinks at 528 per case 
for talls and $15.50 to $16.50 for 
halves, with reds at $35-$37 for talls 
and $24 to $25 for halves. The market 
for chums is held at $25 per case on 
talls and $14.50 on halves. 

OTHER CANNED FISH—The 
sardine situation in Maine remains 
strong, with supplies on the short side 
and canners offering only subject to 
confirmation. . . . The market for 
tuna is also on the strong side, reflect- 
ing continued short catches by do- 
mestic fishermen and a reduction in 
imports of frozen tuna from Japan 
for processing here. . . . Only routine 
demand is reported in canned shrimp, 
with the market holding steady and 
unchanged. 


CHICAGO MARKET 


Off—Buyers 
Changes—Worrisome 


Volume Buying Tapers 
Watching Price 
Tomatoes 


By “Midwest” 
Chicago, September 28, 1961 
THE SITUATION—The volume 
buying of the past few weeks is be- 
ginning to taper off at present al- 


though the trade are keeping a wary 
eye on possible price changes. Of pri- 
mary concern is tomatoes and all of 
the products that are derived from 
this crop. Inclement weather in the 
Midwest is not helping a bit plus the 
fact tonnage in California is falling 
down badly and canners there appear 
to be in trouble. It is hoped all pro- 
ducing areas will be blessed by a 
prolonged season but Mother Nature 
is not cooperating to date and indi- 
cations point in the other direction. 
Prices are on the way up, which is no 
surprise, but what really concerns the 
trade are the prorates which are ob- 
viously coming once final total figures 
are available. Buyers are afraid of the 
same thing in the case of fancy Blue 
Lake beans and they hate to even 
think about peas. If current bookings 
of peas are legitimate, it isn’t pleasant 
to ‘contemplate next Spring when the 
shortage is expected to be worse than 
last March and April. On the other 
hand, corn appears to be plentiful 
and the market continues on the easy 
side. Regular beans, other than Blue 
Lakes are in ample supply with 
prices down to what can be con- 
sidered bargains. 

The shoe is on the other foot where 
fruits are concerned as supplies are 
adequate or better and current prices 
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represent that fact very well. Canners 
are ready and willing to sell most any- 
thing in the way of peaches, cocktail, 
apricots and pears while Island can- 
ners of pineapple have more fruit in 
cans than they would like to see. It 
seems to be a situation similar to 
last year when a selling problem ex- 
isted on most canned fruits and a 
buying one in the case of many canned 
vegetables, 

PEAS—Those buyers who are not 
covered by bookings with reliable 
sources of supply are already having 
a tough time finding certain grades 
and sieve sizes in #10 tins. Even 
with bookings many buyers now find 
themselves short on standards in all 
sizes with no place to find additional 
supplies. Sales and shipments of peas 
into this market have been good and 
most canners are pushing prices higher 
in an effort to slow the movement of 
certain items. Prices are strong under 
the circumstances all down the line 
with the market generally at $1.30 for 
standard fours in 303s and $7.50 for 
tens while fancy threes are at $1.50 
and $9.25. 


CORN — Although early shipments 
were very heavy, the pipelines now 
appear to be filled and the bumper 
pack of corn still to be shipped has 
eased prices slightly. Fancy grade 
whole kernel is available at $1.45 to 
$1.50 for 303s and $8.50 to $8.75 for 
tens with cream style at slightly higher 
levels for tens. Extra standard is 
usually listed at $1.30 to $1.35 and 
$7.75 to $8.00 with limited supplies of 
standard at $1.20 and $7.25. The 
shortage of peas and probable short- 
age of tomatoes should push the trade 
toward featuring corn. 

TOMATOES—Here is the big ques- 
tion mark with an unfinished season 
still to decide the answer. Local can- 
ners are running every ton available 
and will continue to do so as long as 
raw stock is delivered but wet and 
cool weather is not helping a bit. It 
is a little surprising that prices have 
not moved to higher than present 
levels in view of the problems but 
maybe the industry is still hopeful. 
In any event, standards can be pur- 
chased today from local canners at 
$1.05 for ones, $1.35 for 303s, $2.30 
for 214s and $7.75 for tens. 


TOMATO PRODUCTS—In 
case of tomato products, a good deal 
of the trade’s attention is directed 
toward California where things are 
not shaping up at all as expected or 
desired. Crop estimates continue to 
be reduced and the industry is not 
running at anywhere near full capa- 


city when they should be at thei 
peak. Major Coast factors have an 
nounced another increase in all prod- 
ucts and peeled tomatoes which is ai 
indication of things to come. Besides 
all of them are off the market on new 
business. Locally, the juice market has 
been depressed by the activities of the 
advertised brands although the latest 
deals have been withdrawn but not 
before the trade covered well ahead. 
The independents are at a bottom of 
$1.20 for fancy #2 juice and $2.35 
for 46 oz, with fancy catsup holding 
at $1.75 for 14 oz. and all kinds of 
prices on tens from a low of $10.50 to 
a high of $11.50. 


BEANS—Northwest canners are in 
the process of comparing packs against 
commitments and it now appears cer- 
tain there will be prorates on fancy 
cuts and whole beans from that area, 
some of which may be on the drastic 
side. However, Wisconsin and New 
York canners have plenty of beans to 
sell with prices down to lower levels 
than the trade have seen for some time. 
Fancy three sieve cuts are coming in 
here as low as $1.3214 for 303s and 
$8.00 for tens. Standard cuts out of 
the South are still offered as low as 
$1.00 for 303s and $6.25 for tens. 


PUMPKIN—Local canners are very 
close to another pack of pumpkin al- 
though they will need a lot less water 
if they are ever going to start the 
harvest. In any event, first prices on 
the new pack to reach here list fancy 
tens at $5.50 with 214s at $1.60, 303s 
at $1.10 and #300s at $1.00. Sales of 
pumpkin have gone down hill in re- 
cent years but the holidays will revive 
the interest at least during that period. 

PINEAPPLE—The trade here have 
the feeling current low prices on West 
Coast fruits and more than enough 
solid pack pineapple will have a 
bearish effect on prices. ‘They have 
commited themselves to heavy supplies 
in the face of a strike which has not 
materialized but they will be taking 
it easy from now on. Juice prices, on 
the other hand, could easily advance 
as present low prices have movec a 
great deal of the product the pst 
couple of months. 

W. COAST FRUITS — There 
been very little replacement buying of 
Clings since higher prices were «n- 
nounced some time ago as the aver ge 
buyer covered well ahead of imm«e 
ate needs. Apricots are in about he 
same category for exactly the sa ne 
reason and canners will have to b de 
their time. Cocktail continues to m: ve 
very well and should at prices wh ch 
do not represent cost. Any adva ce 
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he © would really start the ball a 
ro: ing. The pear pack is in full swing 
an a number of canners were forced 
to revise prices downward to meet 
cor petitive conditions which devel- 
opt after first opening prices were 
nanied. Chicago buyers ordered the 
short items, such as some counts of 
tens. in a hurry but it looks like 
rouiine buying from now on unless 
the situation changes. 


CALIFORNIA MARKET 


Tomato Tonnage Off—Yields Down— 
Need Warm Nights Thru October— 
Fruits Unchanged 


By “Golden Stater” 
San Francisco, September 28, 1961 
THE SEPTUATION—The big talk 
in California is the falldown in to- 
mato tonnage. For the week ended 
September 15 receipts were 177,561 
tons as against 319,710 tons for the 
same week last year. The season's re- 
ceipts thru the date were 707,101 tons 
against 752,671 tons last year, or down 
6 percent in tonnage. 


REASON—Plenty of acreage, good 
healthy foliage, but not producing 


BE SURE YOU HIT THE RIGHT PEOPLE 


the fruit. Growers predict that the 
tonnage per acre will be the lowest 
in 10 years. Result—canners have 
withdrawn and set higher billing 
prices ex-contract effective the first of 
October. Shipment ex-contract are at 
prior lists but many canners have 
placed a maximum of 25 percent of 
the booking that they will allow to be 
shipped. The only appreciable new 
business has been at considerably over 
list on No. 10 paste for the remanu- 
facturing trade or between canners. 

Finally, over last week-end the grow- 
ing districts have had warm nights 
which are needed and must continue 
for several weeks. Estimates now pre- 
dict that tonnage will be down any- 
where from 10 to 20 percent below 
original estimates. 

Prices of all items are in the transi- 
tion from the prior prices to the new 
prices for those who are shipping ex- 
contract. Otherwise canners are with- 
drawn except on tomato juice and/or 
some of the higher priced established 
brand items. 

CANNED FRUITS—Very little 
change since last report with relative 
inactivity as the trade works on stocks 
on hand. 


GOVERNMENT FOODS 

ARMED SERVICES—The Military 
Subsistence Supply Agency has an- 
nounced the purchases of the following 
canned foods for the use of the Armed 
Forces: 14,800 cases of Canned Toma- 
toes consisting of 6,300 cases of 24/30s 
and 8,500 cases of 6/10s; the purchases 
were made in Maryland. 157,778 cases 
of Canned Red Sour Pitted Cherries 
in 303s and 10s; purchases were made 
in the States of Michigan, New York, 
Ohio, Pennsylvania, and Wisconsin. 
792,641 cases of Canned Green Peas 
in 24/303s and 6/10s; purchases were 
made in the States of California, IIli- 
nois, Maryland, Minnesota, Ohio, 
Pennsylvania, and Wisconsin. 83,020 
cases of Canned Grapefruit Juice in 
12/46 ounce cans; purchases were made 
in the States of Florida and Texas. 
MSSA has announced an additional 
purchase of 44,750 cases of canned 
green peas in cases of 6/10's. Pur- 
chases were made in the States of 
Maryland, Minnesota, Oregon, and 
Wisconsin. 

The Institute of Food Technologists 
will hold its 22nd Annual Meeting at 
Miami Beach, Florida, June 10 to 14, 
1962. 
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To help you meet changing tastes in 
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hohbins will work with you to: 


... develop your new or unusual pro- 
cessing ideas 


. .. find a practical solution to your pro- 
cessing problems 


. .. design specialized equipment 


AK Robins 


Koy 


AND CO, INC. 


Designers and Manufacturers 
of Food Equipment Since 1855 


713-729 E. Lombard Street © Baltimore 2, Md. 
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ASPARAGUS 


Calif., Fcy., All Gr., No. 300 
Colossal 
Med.-Small 

Gr. Tip & Wh. Colossal .....3.50 


Tri-St. Fcy.- All Gr., No. Le 


3.85-3.90 
Mammotbd 


Cuts & Tips .....--...2.25-2.35 
Mid-W., Fey., All Gr., Cuts & Tips 
8 


No. 300 .... .........2.10-2.25 
No. 10 


BEANS, Stringless, Green 
East 


Fey. ., Fr. Style, 9z...1.05-1.07% 
8.80-9.00 

Fey., Cut. Gr., No. 303. -1.35-1.40 

Ex. St. Cut Gr., 

-1.25-1.35 

Std., “Cut, 1.10-1.15 

Wax, Icy., Wh., 3 sv. 
--11.00 
Cut, 3 sv., 303 45-1.50 
-70-9.00 

Cut, "No. 303. 35-1.45 

8.20-8.50 
eta. cut, No. 303 . 01.25-1.35 

Midwest 

Gr., Wh., Fey., No. 303. .1.75-2.75 

Fey., Cut, No. 303 ....1.32%-1.45 

Ex. Std., No. 303 ......1.25-1.40 
No. 10 ee 7.50-8.75 

Std., Cut, No. 303 ....3-10-1.22% 

Wax, Fcy., Cut, 3 sv., 

8.75-9.50 
8.25-9.00 

Ex. Std., No. 303 ...... 1.25-1.45 
7.50-9.00 

South 

Fey., Wh. Gr., No. 303 .....1.85 
9.00 
Fey., Cut, Gr., No. 303 . -1.35 
Ex. Sta., No. 1.25-1.35 
10 SE 7.00-7.50 
“No. 303 . ++ +e. -1.05-1.20 

Blue Lakes 

Fey., Vert. 3 sv., No. 303. 2.55-2.60 
4 sv., No. 303 . -2.45-2.50 
Fey., Cut, 3 sv., 
-+++1.90-2.00 
-10.00-10.35 
9.65-10.00 

Ex. St., 5 “Na. 303 ..1.50-1.55 

Std., No. 203 -1.40-1.45 
No. 10 7.35-7.65 

BEANS, LIMA 

East 

Fey., Tiny Gr., No. 303. .2.50-2.60 
.13.75-14.00 

12.00-12.50 

Medium, No. 303 ........00:. 1.70 
No. 10 10.50-11.50 

Ex. Std., G. &W.. No. 303 ...1.50 
No. 10 wees 

Mid-West 

Fey., Tiny Gr., No. 303 . .2.25-2.50 
13.75-14.00 
Small, No. 303 ....... 2.00-2.10 
12.u0-12.25 
No. "303 


Ex. “Std., Gr. & W., No. 303. .1.45 
BEETS 
East, Fey., Diced, 
10 
Fey., Sliced, No. 303 1.12%4- 1.42% 
10 5.15-7.00 
Midwest. 8 oz. ...82% 
No. 303 + -1.12%-1.17% 
5.15-5.50 
Diced, No. 303 ...... 
BIO. BD ces 


Fey., Sliced, No. 303. .1.40-1.45 
-50 


oO. 10 
Mid-West, Fancy, Diced, 


No. 10 .. 6.25-6.56 
Sliced, No. 303 ....... ace 1.25 

CORN 

East 

W.RK. & C.S. Goleen 

Fey., No. 303 ........- 1.50-1.70 
Ex. Std., No. 303. 
Std., No. 308 
ShoepeE, Fey., No. 203 ..1.70-1.80 
D «-9.50-10.50 


oa 


Ex. “std., No. 303 .......1.50-1. 
No. 
Mid West 

W.K., C. S., Gold., Fey., 


No. GR. 1.50-1. 
1.45-1.50 
8.50-9.00 
Ex. Std., No. 303 ...... 1.30-1.40 
7.75-8.50 
7.25-7.50 
Co, Gent., W.K. & 
Fey., Mo. BOB 1.55-1.60 
Ex Mo. BOS 
Std. BOB com 


PEAS 
Kast Alaskas 


Fey., 1 av., 8 oz. ..- -.. 
i ev., No. 303 ........ 
2 sv., & OZ .... 
2 sv., No. 303 ..- . 
2 sv., No. ...: 
3 sv., No. 303 ..- 
3 sv., No. 10 .. << 
4 sv. No. 


BNO. 10 
Pod Run, No. 303 1.50 
NO. 20 
Ex. Std., 2 sv., No. 303 1.45-1.50 
3 sv., No. 303° 
No. cae ee 
Pod Run, No. 303 ....1.35-1.40 
No. .8.50 
Std., 3 ‘No. 35-1. 40 
3 'av., No. 10 ..- 
4 sv., No. 303 ....... 1. 20-1 25 
Pod Run, No. 303. ey 20-1.25 
East Sweets 
Fey., Pod Run, No. 303 ..1. 45-1.55 
No 10 . .8.50-9.00 
Ex. Std., ‘No. BOB 
.5.50 
Std., No. 303 .......-- 1.20-1.25 
Midwest Alaskas 
Fey., i SV., 8 OF ...+6- 1.70-1.75 
1 sv., No. .....-- 2.60-2.70 
1 sv., No. 10 ......-- 14.00-14.25 
2 sv., No. 30 we ee. -2.00-2.05 
2 sv., No. 10 ...... 12.00-12.25 
3 sv., No. 303 .1.60-1.62% 
Ex. Std., 3 sv., 8 OZ. ...+eee. 95 
3 sv., No. 303. ........1.40-1.50 
MO. 10 8.75-9.00 
4 sv., No. 303 .......- 1.35-1.40 
4 av., No. 10 8.00-8.25 
Std., 3 sv., 8 OZ. 87% 
3 sv., No. 303 ......--0% 1.35 
3 sv., No. 10 .......- 8.00-8.25 
4 sv., No. 303 ..... .1.30 
BV., NO. 10 7.75 
Mid-West Sweets 
Fey., 3 sv., No. 203 ..1.60-1.62% 
9.25-9.50 
sv., No. 303. ..1.55-1.57% 
Ungraded, No. 303 ...1.55-1.60 
8.75-9.0u 
Ex. 3 sv., 1.45-1.47% 
4 av., No. 303 ....... 1.35-1.40 
8.00-8.25 
Ungraded, No. 303 . 1.35-1.40 
8.00-8.25 
Std., Ung., No. 303 ...1.30-1.32% 
7.50-7.75 
PUMPKIN 
Midwest, Fcy., No. 2% ..... 1.60 
5.50 
East, Fcy., No. 2% ........ 1.60 
SAUERKRAUT 


Midwest, Fey., No. 303. .1.10-1.20 


CANNED FOOD PRICES—- 


1.50-1.75 
5.15-5.25 
N. Y., Fey., 2% -1.40-1.60 
SPINACH 

= —— Fey., No. 302 .1.40-1.45 
2.10-2.15 

Ozark, Fey., No. 3U3 ...4.15-1.20 
Ne. 24% ...1.80-1.85 
No. 10 ... -5.50-5.65 
Calif., Fey., “No. "303 1.17% 


SWEET POTATOES 
East, syrup pack 


No. 3, Squat ........2.35-2.50 

TOMATOES 

Tri-S' 

Ex. Std., No. 303 . OO 
2.35-2.40 

1.00-1.05 
1.22%-1.25 
No. 2.10-2.15 
7.50 

Fia., std, No. 
No. 
No. 10 -7.00 

Mid-West No. .. 1.40 
NO. 310 

Ex. Std.. Ao ee 
2.55-2.60 
8.50-8.75 

1.35-1.40 

Calif. 's. P., No. 303 -1.85 

Ozarks, No. 303 ...1.30-1.40 
No. 10 .. »7,00-7.25 

Texas, Sta., No. "303 .1.20-1.25 
--7.00 


TOMATO CATSUP 


Calif., Fey., 14 OS. 
11.10 
Mid- Fey., 14 oz. 1.75-1.80 
10.50-11.50 
key, 14 02...1.87%-1.92% 
11.00-11.90 
TOMATO PASTE 
Callf., Bey., 06/6 O68. -8.25 
No. 10 (per doz.) 
Mid- West 


No. 10 (per doz.) 26% .. 
TOMATO PUREE 


-14.00 


Calif., Fey., 1.06, No. 303 ..1.80 
8.85 

Mid-West, Fey., 1.045, 
1.00-1.05 

East, Fey., 1.045, No. 

FRUITS 
APPLE SAUCE 

East Fey., No. 303 ....1.25-1.35 

Calif. ¢ gravensteins) 

d.Zu 


APPLES (East) 
BL, NO. 19 


APRICOTS 
Halves, Fcey., No. 2% ...... 3.6 
Choice, No. 2% 
BD 
11.50 
Fey., Wh. Peeled, 
3.66 
BLUEBERRIES 
No. 300 B/S ............2.75-2.85 
CHERRIES 
R.S.P., Water, No. 303. .2.10-2.25 
No. 10 12.50-13.50 
R.A., Fey., No 5.75 
Choice, No. 2% ..... oeseces 5.55 


GRAPEFRU iT SECTIONS | 
Fey., Citrus Salad, 


, Cling Fey., No. 303 .. 


Freestn. Fey., “No. 


RS 
2.40-2.50 
3.67 %4-3.82% 


PINEAPPLE—Per case 
(Toll & Wige. extra) 
Hawaiian, “cy., Sl., 24/2.... 


6/1 0 
Std., Halt ‘Slices, 24/2" 


PLUMS, PURPLE 
N.W., Fey., No. 303 ....1.7! 
2% 


Midwest, 1 qt. gl. 
CITRUS BLENDED 


Fla., NO. 2 1,10-1.20 
2.40-2.60 


1.65-1.70 
3.85-4.10 


PIN Case 


Bast, Foy., Nv. 2 .....- 1. 


Mid- West, Fey., No. 


SALMON—Per Case 48 


Med., Red, No. 1T .... 


SARDINES—Per Case 


% Oil Key Carton 
SHRIMP—Reg. 5 oz. per do: 


TUNA—Per Case 
Fey., White Meat, 
Fey., Light Meat, “%s 


COCKTAIL 
Fey., No. 303 .....1.92%-1.97% 
No. 2 
PEACHES 
2 
Choice, No. 303 ...........1.62% = 
Choice, NO. 2% ee 
P 
Choice, No. 308 
B 
Choice, Sl., 24/2 2. 
51.80 P 
-2.60 
L. 
Choice, No. 303 
JUICES dl 
APPLE 
la 
-3.30 le 
GRAPEFRUIT 
46 
TOMATO 
=i 
Calif., Fey., No. 2 ........ 
FISH 
Can: T 
Alaska, Red, No. 1T .... 37.00 
°-32.00 
P.S. Sockeye, ....... -25.00 
Pink, Tall, No. 1 F 
Chum, Tall, No. 1 ........-25.00 gi 
Calif., Ovals, 24/1's ...4. 5-4.50 C 
Maine, 4 Oil Keyless. .11.( -12.00 
13.00 
d 
CARROTS 12.50 -13.50 
(os East, Fcy., Diced, 
| 


—CLASSIFIED ADVERTISING— 


Re‘es, per insertion—straight reading, no display—one to three 
in ertions, per line $1.00, four or more consecutive insertions without 
chenge, per line 80c, minimum charge per ad $2.00. Forms close 
dnesday noon. 

Address all numbered Ads: Adv. The Canning Trade, 
2504 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products, Wire us regarding vour 
requirements, A. K. Robins & Co., Inc., Baltimore 2, Md. 


HELP WANTED 


WANTED—Shirt Sleeve Cannery Foreman. Corn experience 
necessary. Give complete details and salary first letter. Adv. 61200, 
Canning Trade. 


WANTED—Tomato Cannery Superintendent. Must be experi- 
enced in modernization of an existing, idle cannery. Location 
Eastern Shore of Maryland. Year-round job. Must be willing to 
work with tools when necessary. Modern 3 bedroom house on 
premises supplied. Adv. 61202, Canning Trade. 


WANTED—Engineer experienced in fillers of all types for filling 
canned and frozen foods. Must be capable of designing and de- 
veloping improved and new models. All replies will be held strictly 
confidential, Write: W. I. Carlson, Director of Engineering, Chis- 
holm-Ryder Co., Inc., Drawer F, Bridge Station, Niagara Falls, N. Y. 


“MONITOR” Canning Machinery for peas, beans. tomatoes, 
cherries, etc. Huntley Manufacturing Co., Brocton, N. Y. 


ARE YOU IN NEED of high speed can fixtures such as Twisters, 
Brushoffs, Elbows, Inlet Chutes, ete. or component parts of can 
handling svstems such as full and empty Can Elevators, Gravitv 
Sections, Cable Runways, etc. Send for free descriptive catalog. 
Kine Bros., Route 3 Box 273, Fond du Lac, Wis. Phone: Walnut 
2.0952. 


FIRST CLASS EQUIPMENT from your first source. Automatic 
Gluers and Sealers by ABC. Ferguson, St. Knapp; FMC Hand Pack 
Filler in Stainless; M. & S. 10-nocket S/S Fillers; Pfaudler S/S 
Piston Filler SRF14; Stainless Vac. Pans & Reactors; Stokes & 
Smith Auger Fillers: Resina Single Head Aut. Capper; N. J. Ponv 
Labelrite Lahelers; Pneumatic Sc. Rotograv 16-spout stainless steel 
Automatic Fillers; 2 Barry Wehmiller Vortex Walking Beam 
Pasteurizers or Coolers. Send for complete stock list. First Ma- 
chinery Corp., 209-289 Tenth St., Brooklyn 15, N. Y. STerling 
8-4672: Cable: Effemcy. 


ay SALE—Sprague Horiz. Retort 42” x 96”; Three Rectangu- 


lar Sterilizers 24” x 24” x 60” & 36” x 60” x 10’; Hubbard all stain- 
less Jack. 100 gallon shallow Kettles; Cyclotherm 18 H.P. Steam 
Generator, #2 Oil; Nutch stainless steel Filter 48” dia.; Eppen- 
bach QV-6-2 Colloid Mill S. S.; Charlotte M20ND stainless steel 
Colloid Mill 600 gph.; S.S. Homogenizer 200 gph.; Roball Sifters 
20” x 48” to 60” x 84”; Day Blenders stainless steel 20004; 
Washing & Cooling Conveyors with 7” wide S.S. Mesh Belt 15’ 
and 40’; 20 stainless steel Tanks 100-200-300 gals.; 24 Portable 
Agitators, Lightnin’, 4, %. %, % H.P. AC 1725 rpm. with S.S. 
Shafis & Props. The Machinery & Equipment Co., Used Div., 
Haring Equipment Corp., 91-93 New Jersey R. R. Ave., Newark 5, 
N. |. MArket 2-3103. 


FoR SALE—Used and Rebuilt Cypress, Redwood and Fir Tanks 
up |» 10,000 gallons capacity. Each sale guaranteed. Buy from a 
tank builder and know what you are getting. We also build new 
Tan, all shapes, all sizes, for all purposes. Arrow Tank Co., 
16 srnett St., Buffalo 15, N. Y. 


F % SALE—Unused Stainless Tanks in stock: 11,500, 7800, 
570° 4500, 3000 gal.; Niagara 510 sq. ft. T316SS vertical Leaf 
Fil. : Pfaudler 11,500 gal. horiz. glass-lined Tanks; (3) 3000 
gal. {ainless sanitary demountable horiz. Tanks; (72) Pfaudler 
250 al. blue glass-lined jkt. Kettles; Fitz. #F & K-8 stainless 
Con \inutor; (3) Davenport #1A, 2A Dewatering Presses; all 
size tainless Tanks; (1) York Freon 12 Compressor, 40 HP; 
Fit. trick Model F Stainless Comminuting Machine. Send us 
you. inquiries. Perry Equipment Corp., 1402 N. 6th St., Phila- 
del; ia 22, Pa, 


MACHINERY WANTED 


\ NTED—Labeler to handle 24%” by 4%” labels on 6” cir- 
cum rence round jars, Kent Foods, Inc., Kennedyville, Md. 


THE ANNING TRADE e October 2, 1961 


WANTED—A man for the position of Assistant to the Sales 
Manager. The ideal man for this position would be one ex- 
perienced in sales and/or sales management in the field of ma- 
chinery and equipment for the canning and freezing industry and 
thoroughly conversant with those industries either by having 
worked in them or sold to them. This man would have added 
value if he were specifically experienced in the engineering and 
application of heat exchange and the processing of canned food- 
stuffs, This position also entails the ability to handle advertising 
and the creation of sales literature. Write, giving full details of 
experience, salary desired, ete. All replies will be kept strictly 
confidential. E. McKinley, Sales Manager, Chisholm-Ryder Co., 
Inc., Drawer F, Bridge Station, Niagara Falls, N. Y. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave.. 
Chicago 12, Ill. Tel CHesapeake 3-4660. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co., 
9th & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


FOR SALE—Trailer loads and mixed loads of ripe tomatoes, 
cabbage, potatoes, onions, beets, carrots, apples, squash, pumpkins, 
etc. Phone or contact: Richard Cook, Medina, N. Y. 62 or LD 964. 


WANTED—Offerings on job lots, close outs, damaged stock. 
Ken Evans, 2620 W. Warren, Detroit, Mich. TY. 8-3738. 


Whatever your needs state them in 
the CLASSIFIED ADVERTISING 
pages of THE CANNING TRADRB 


Quick Results + Small Cost 
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Eighth Edition 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 


and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked), Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 


A 
COMPLETE 
COURSE in 

CANNING 


Brokers & Buyers 


house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 


like. 


Published & Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
2504 St. Paul Street 


IMMEDIATE DELIVERY 


Price $15 postpaid 
Size 6x9—400 Pages 


Baltimore 18, Md. 


OCTOBER 5, 1961—wiscONSIN CANNERS 
FUN DAY, Dell View Hotel, Lake Delton, 
Wis. 


OCTOBER 9-10, 1961—NATIONAL PICKLE 
PACKERS ASSOCIATION, Annual Meeting, 
Drake Hotel, Chicago, Ill. 


OCTOBER 19-21, 1961—FLorIDA CAN- 
NERS ASSOCIATION, 30th Annual Conven- 
tion, Diplomat Hotel, Hollywood-by-the- 
Sea, Fla. 


OCTOBER 23-29, 1961—NATIONAL HONEY 
WEEK. 

NOVEMBER 3-4, 1961—FLoRIDA VEGE- 
TABLE CANNERS ASSOCIATION, 3rd Annual 
Convention, Deauville Hotel, Miami Beach, 
Fla. 


NOVEMBER _ 5-8, 1961 — NATIONAL 
FROZEN FOOD ASSOCIATION, Annual Conven- 
tion & Exposition, Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 


NOVEMBER 7-10, 1961—PAcKAGING MA- 
CHINERY MANUFACTURERS INSTITUTE, An- 
nual Conference, Workshop and PMMI 
Packaging Show, Cobo Hall, Detroit, Mich 

NOVEMBER 13-14, 1961 — Wisconsin 
Canners Association, Annual Meeting, 
Schroeder Hotel, Milwaukee, Wis. 

NOVEMBER 13-15, 1961—cEorGIA CAN- 
NERS ASSOCIATION, Annual Convention, King 
& Prince Hotel, St. Simons Island, Ga. 


NOVEMBER 13-15, 1961 —cGrocERY 
MANUFACTURERS OF AMERICA, 53rd Annual 
Meeting, Waldorf-Astoria, New York, N. Y. 


NOVEMBER 13-16, 1961—AMERICAN 
BOTTLERS OF CARBONATED BEVERAGES, 43rd 
Annual Convention and Exposition, Brooks 
Exhibit Hall, San Francisco, Calif. 

NOVEMBER 15-17, 1961—iNnDIANA CAN- 
NERS ASSOCIATION, Annual Convention, 
French Lick, Ind. 


NOVEMBER 20-21, 1961 — mICcHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 

NOVEMBER 20-21, 1961--PENNsYL- 
VANIA CANNERS ASSOCIATION, 47th Annual 
Convention, Yorktowne Hotel, York, Pa. 

NOVEMBER 27-28, 1961—oHIO CAN- 
NERS & FOOD PROCESSORS ASSOCIATION, An- 
nual Convention, Commodore Perry Hotel, 
Toledo, Ohio. 

DECEMBER 4-5, 1961—rRI-STATE PACK- 
ERS ASSOCIATION, Annual Meeting, Ben- 
jamin Franklin Hotel, Philadelphia, Pa. 


Conventions and Schools 


DECEMBER 4-7, 1961—NeEW YorK 
CANNERS & FREEZERS ASSOCIATION, Annual 
Convention, Concord Hotel, Kiamesha Lake, 

DECEMBER 9-13, 1961—NATIONAL Foop 
BROKERS ASSOCIATION, 58th Annual Con. 
vention, and National Sales Conference, 
Chicago, IIl. 

JANUARY 8-9, 1962—NorTHWEST Can. 
NERS & FREEZERS ASSOCIATION, Olympic 
Hotel, Seattle, Wash. 


JANUARY 11-12, 1962—caANNeERs LEAGUE 
OF CALIFORNIA, 39th Annual Fruit & Vege. 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif. 


JANUARY 19-20, 1962—NATIONAL PRE: 
SERVERS ASSOCIATION, Annual Meeting, 
Galt Ocean Mile Hotel, Ft. Lauderdale, 
Fla. 


JANUARY 21-24, 1962—nca-cm&sa, An- 
nual Convention, Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 

JANUARY 24-27, 1962—associaTION oF 
INSTITUTIONAL DISTRIBUTORS, Annual Meet. 
ing, Royal Orleans Hotel, New Orleans, La 


FEBRUARY 5-6, 1962—cALIForniA 
FREEZERS ASSOCIATION, Annual Convention, 
Jack Tar Hotel, San Francisco, Calif. 


FEBRUARY 11-13, 1962—cANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Bayshore Inn, Vancouver, B. C., 
Canada. 

FEBRUARY 12-14, 1962—oHI0 CANNERS 
& FOOD PROCESSORS ASSOCIATION, Growers, 
Fieldmen and Processors Annual Confer- 
ence, Deschler Hilton Hotel, Columbus, 
Ohio. 

MARCH 4-7, 1962—NATIONAL ASSOCIA: 
TION OF FROZEN FOOD PACKERS, 2Ist An- 
nual Convention, Palmer House, Chicago, 
Ill. 

MARCH 18-20, 1962—cANNERS LEAGUE 
OF CALIFORNIA, 58th Annual Meeting, 
Santa Barbara-Bitmore Hotel, Santa Bar- 
bara, Calif. 

APRIL 6-7, 1962—NEW YORK, PENNSYL- 
VANIA, TRI-STATE ASSOCIATIONS, Mid-At 
lantic Sales Conference, Shelbourne ‘fotel, 
Atlantic City, N. J. 

JUNE 10-14, 1962—1NnstITUTE OF FOOD 
TECHNOLOGISTS, 22nd Annual Me ting. 
Miami Beach, Fla. 

OCTOBER 24-26, 1962—NATIONAL | ICKLE 
PACKERS ASSOCIATION, Annual M eting. 
Edgewater Beach Hotel, Chicago, II! 


CANNING TRADE 
2504 St. Paul St. 
Baltimore 18, Md. 


JATIONAL FOOD BROKERS ASSN. 
1916 MST., N. We 
WASHINGTON 6, Ce 


SECOND CLASS POS “AGE 
Paid at Baltimore, \ d. 
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